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celebration time for the((tys businesses wijt H0\>wever,\ in. spite o the temptations of
shoppers from in~ Bﬂ fOU"d ady | attractive offers \@\reward schemes, some
thronging the City's cofﬁ rc1alz o make | | amon bustling crowds do not seem to give up
their dream purchases | mega their rand Yoyal itigs even during the festive
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shopping spree, often atAl rowawgy prlcez season. \ A&% to Mr. Velavan, Media
Which mode of advertising /attraqt! ecprd Mar\ager of Lalith Garments and Jewelry Shop,
shoppers during the festive season,/I ask M “No | mattgr which way you promote sales the

Manikkam the Manager of Vasanth & Co-one of ~ Brafid name brings maximum sales.” They also
Madurai's leading consumer electronics and ~ make use of hoardings, Television and
home appliances destinations. Pat comes the Newspaper Advertisements to reach out to
reply: 'Newspaper advertisements attract the  consumer masses.

largest segment of the Diwali shoppers while , Mr. Ibrahim, Store In-charge of Kadhim, too
other modes of advertising follow." Coming as  relies on Brand-based promotion of sales.
it does from a leading light of the consumer qthough his popular shop makes use of
electronics market the revelation ought to . advertising media such as Newspaper, Inserts,
bring cheer to the advertising agencies that ~ elevision and Flash ads to boost sales, he
concentrate on the Indian consumerg says, “Brand name promotes 80% sales.”

electronics market which stands at Rs. 40,000 .. ¢ eading manufacturer of Bags-Roshan Bags-
crore. © sounds similar sentiments. Mr. Abdhul who is
Easier access and longer availability of the  with Roshan Bags concurs, “80% sales are due
Newspaper advertisement seem to provide the __to the Brand name. However, we promote sales
spark for the consumer masses to go on a “. threugh banners and Newspapers.” Zam Zam
shopping spree. Confirming the truth about the SlNeets too attracts customers through their
higher reach of the Newspaper advertisement, . eestablished Brand name. Banners and
Mr. Sathish, an employee at Kishkintha Madurai- - Newspaper ads account for 20% of their sales.
another well known shopping centre in the City - BATA sits in the driving seat of those who rely
- says, "Newspaper advertisements reach the * absolutely on the Brand name with 100%
maximum.” He adds, “To prop up sales we go Brand name, and no ads.

for banner and Television advertisements too.” In,spite of the prominent role that the
Madurai Silks, a popular silk shop in the City, Newspaper advertisement plays in informing
too uses the powerful Newspaper . the consumer public during the festive season,
advertisement to attract new customers. Mr.e. Brand names and other advertising media such
Kannan, Store In-charge, echoes :«the . “as hoardings, banners, Inserts, OOH and
overwhelming sentiment among the majority.of _ ® Television continue to wield major influence in
sellers: 'Newspaper advertisements are the attracting consumer masses and creating

best for sales during the festive seasop.. frenzy during the festive season, according to
According to him, 'Banners and Inserts' also * . the findings of this writer who took time out to
bring desired results. ° - feel the pulse of the Diwali market in Madurai.
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Adinn's quest for excellence reached vyet
another milestone when it rolled out a red
carpet to welcome its new Chief Operating
Officer Mr. Senthil K. Naidu who has an
enviable corporate profile, rare business
acumen and track record as a top ranking
corporate leader.

A firm believer in setting high standards
through hard work to achieve maximum in
every field of activity, Mr. Naidu, who has
traversed the corporate world over the past
13 years in various capacities including 6
years of senior management exposure,
brings a wealth of experience to the high
office of COO at Ad|nn from across flelds
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Roadshow - Adinn on Wheels : Adinn's
emergence as the undisputed king of Roadshow in
South India, with a fleet 70 vehicles, is a rare
achievement in the history of Indian advertising
agency. 'Mobile exhibitions', as they are popularly
called, the Roadshow is a hit with the Indian
consumer as it showcases all facets of latest
products and events. Besides, it comes in search of
the consumer to the doorstep while allowing him
the luxury of 'touch & feel' experience. Adinn is
proud to have the lion's share of India's 'Roadshow'
business!

Out of Home(OOH) : Adinn's OOH ads are
created with the aim of grabbing the attention or
inviting a glance from the ever-moving and busy
consumer populace in Indian cities. Our
experience in this category of advertising has given
us cutting-edge advantage over others.

Events : Adinn has established itself as a leader of
Event management and Advertising because of its
enviable capacity and capability in organizing any
event, meeting the highest of industry's standards.
Signages : Ever since its inception, Adinn has
grown from strength to strength thanks to its
powerful signage industry that has made adinn a
conspicuous presence in publicdomain.

Media : Apart from the creative advertisements
for Newspapers, journals and magazines, Adinn's
electronic media wing creates digital ads and
produces TV commercials.

Web design : Blessed with a talented pool of
creative designers, over a short period of time,
Adinn has carved a niche for itself as a professional
website designing agency.
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As Adinn's Quest for Excell ence. Continues

a Weaith of Experience

development and Multimedia Management.

Apart from his perseverance, Mr. Naidu's
climb to the present lofty height is mainly
attributable to his high academic
accomplishments. He holds an MBA with
specialization in Marketing Management from
the University of Pune(1996-98)
which is called the Oxford of the
East. He earned his Bachelor of
Computer Science Degree (Electronics &
Telecommunication) from the same
University in 1995.

Several laurels and a string of awards stand
as public recognition and testimony to his
leadership skills, productivity and
competence. Below we have mentioned the
notable awards in greater detail. Mr. Naidu,
however, is not the person to sit on his
laurels; but keeps moving ahead in
confidence.

In his last corporate stint, he has functioned
as Chairman & MD of MSM Group, a
diversified global company, with various
business interests from IT hardware, ATL,
BTL, IT & SEO, Research & Consultancy to
Digital Media.

Prior to that posting, he has served as
President of ATTERO(India & APAC), India's
largest and first E-Waste Recycling Plant,
where he headed the new and existing
business divisions.

His tenure at Images Multimedia where he
functioned as Senior Vice-President (India
and Asia Pacific Region) and also donned the
role of Group Head (National Role), which
involved special project with Times of India
Group, deepened his grasp of the
Multimedia field. Some of the prestigious
assignments he has spearheaded include:
BTL (Film Fare, Femina Miss India, Femina
Miss South India, Mumbai Mirror, Frames
2006, Smart Living Awards (1st IPR of Times
Of India Group), India Retail Forum, Lycra
Fashion Forum/Awards, Consumer World

Awards, Radio Mirchi Consumex, & Radio
Mirchi Exposure), Publications (India Retail
Directory, Shopping Centre News, Sportswear
International Indian Edition, & Progressive
Grocer), Feature Films/TV Serials (Magbool,
Being Cyrus, Swarg Narak, and Munshi
Khanja), & Retail (140 Retail units).

At Entertainment Network India Ltd, a Times
of India Group, where held posts of Group
Manager and Group Head, he headed special
projects division under whose purview was
Radio Mirchi (98.30), Times Outdoor, 360
Degree experience, and Mirchi Movies.

This versatile corporate personality, who has
also served as General Manager and
Executive Director at AMGF INTERCORP LTD,
has had his hand at the success of the
Feature Films: Yaar Kasam, Mr. Devil, Tabaahi
the Destroyer, HU TU TU, Magbool and Bhoot
Uncle; and TV Serials: Ishqg, Golden Chance,
Swarg Narak, Munshi Khanja & Qatil.

In the early stages of his career graph he
has served as Regional Manager(North and
East) INFORMATICS (INDIA) LTD where he
headed retail and institutional business.
However, he has begun his corporate journey
as Sales Engineer and later as Territory
Manager at Datapro Information Technology
Ltd., which provided IT solutions to
corporates.

Judging by his admirable credentials,
corporate experience and achievements one
could safely say he would be an invaluable
asset to the furtherance of the corporate
mission of Adinn.

His Awards and Achievements:

Industry Recognition - Awarded as 'PIONEER
IN ENTERTAINMENT BUSINESS' in 9th
International Business Horizon by Amity
Business School in February 2007.

SMART LIVING AWARDS TM 'India, 2006 -
Pioneered & Spearhead the first ever consumer
centric awards for Real Estate and Allied
industries held at Tivoli Gardens.

Achievements in New Business - FMCG Awards
TM, Consumer World Awards TM 'and Brand
Durbaar TM (B2B) Exposition.

Awarded 'Excellence Award' for outstanding
performance for the Year 2000 - 2001, and for
quantifying turnover by 50%.

Launching a product without Advertisement

IS like
Gelebrating Diwali without Crackers

www.adinn.co.in



Available Outdoor
Options

* Hoarding

* Wall Site

Traffic Signals
Traffic Gantry
Traffic Island
Pole Kiosk

Police Umbrella
« Centre Median
Tree Branding
Bus Branding
Barricade Branding
Bus Shelters
Signage Displays

Major Cities For
Outdoor Advertising
* Madurai
¢ Chennai
* Coimbatore
« Trichy
« Salem
Tuticorin
* Hosur
« Karur
« Kanyakumari
« Pondicherry
« Villupuram
» Karaikudi
» Kadaloor
» Kanchipuram
« Kumbakonam
Kodaikanal

Important Contacts at Adinn
Printing
Mr.Elango | 9894645125
elango.ns@adinn.co.in

FM
Mr.Keerthi Raja | 9677785001
keerthiraja.k@adinn.co.in

TV
Mr.Karthick | 9003411111
outdoor-marketing@adinn.co.in

Events
Ms.Ramya | 9894085122
ramya@adinn.co.in

Paper Ad
Mrs.Vinitha | 8754010993

vinitha.v@adinn.co.in

Outdoor
Ms.Rekha | 9894085126
rekha.r@adinn.co.in

Signage and others
Ms.Vidhya | 9003934506
clientservice@adinn.co.in

Roadshow
Ms.Sailaja | 8754010991
rsonlinemarketing@adinn.co.in

Advertisement agency
Ms.Charumati | 9944485015
charumathi@adinn.co.in
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As Tools and Machines Aglow in New Look
Adinn Celebrates Ayudha Pooja

All the tools and machines at the
Adinn Factory premises wore a
new look as the employees and
management got together in
gratitude to the Divine to worship
the tools and implements that
provide sustenance and livelihood
on the auspicious occasion of
Ayudha Pooja which fell on
October 6

. *.
‘Veneration for the Tuolsl at Sustain Us: Attired
in blue color Chairman Mr. Ramesh,
accompanied by his family, and the employees
reverently observe the preparations before the
commencement of the Ayudha Pooja at the
Adinn Factory Premises.

Led by Chairman Mr. Ramesh and
his family, Heads of Departments
and the employees assembled at
the Factory Premises to take part
in the Pooja and other traditions
that accompany the festivities.
The pooja was performed
on a temporarily set up altar
with flowers, fruits, coconuts,
ash gourds, kumkum and
limestone paste forming a major

part of the offerings.

Following the thanksgiving and
invocation of blessings,
Mr. Ramesh, Chairman, who spoke
a few words on the occasion,
reminded the employees how the
celebration of Ayudha pooja,
which figure prominently on the
spiritual calendar of Adinn,

provides an opportunity for
employees and masters to
remember work as an integral
part of true worship of the Divine.
He also thanked those who
organlzed the splrltual function.

A Spiritual Exercise for Thanks giving: The
Adinn family joins in the worship ceremony as the
priest performs a sacred ritual at the temporarily set
up altar during Ayudha Pooja.

In keeping with the pooja
tradition, on the previous evening
the employees cleaned their
machines, vehicles, computers,
electrical devices etc. and
bedecked them with garlands.

ANOTHER FEATHER
IN THE CAP

Adinn was felicitated with a memento
recently at the ‘ASHIRWAD ATTA
WITH MULTIGRAINS LADIES DAY’
Function, powered by Exo and
HelloFM106.4. The honor was bestowed
in recognition of the power-packed Ad
campaign carried out in major cities of
Tamil Nadu by...

Events Team Members: Mr.Siva,
Mr.Mathew, Ms.Ramya, Mr.Rajesh,
Mr.Alocious, Mr.Suman Mr. Balaji
Mounting Team Mr.A.Raja,
Mr.Muthusaravanan, Mr.G.Raja,
Mr.P.Balamurugan, Mr.Jeyakumar,
Mr.Jeganath, Mr.Rajesh Kumar,
Mr.Ashok Kumar, Mr.B.Mani,
Mr.S.Karthick, Mr.B.Vairamuthu
Adinn Studio :  Mr.Ramesh Babu &
Mr. Joans

Printing : Mr. Muthupandi & Team

Adinn Staff Day Out at Charmm

There was a buzz of excitement in
the air when we boarded the
specially arranged bus in the
evening of October 1 to head to
the cooler climes of Kodaikanal
for solid 24 hours of fun and
entertainment. We had just
initiated the first step of Adinn
staff' annual picnic to bid good
bye to the hot and long summer
of work. When the bus started to
pull off amidst loud cheers and
screams of joy everyone heaved a
sigh of relief and forgot the
humdrum of our hectic routine
and tight schedule. No more
deadlines, at least for the next 24
hours, to meet, we were on our
way through the winding roads to
the charming hill capital of Tamil
Nadu which is located at an
altitude of 2133 Meters. With
nobody suffering any discomfort
or travel blues, we reached the
hill resort after 3 hours of our
unbroken ascent. Following dinner
we participated in the Campfire
set up by our host LakeView
Resort and hit the bed as it was

biting cold. On the following
morning we participated in
Cycling Game. It was lots of fun.
Among the host of entertainment
events Fire in the Mountain was
another game we enjoyed very
much. Then we proceeded to the
famous scenic and leisure spots of
Kodai and returned to the Resort
to have our lunch. In the

Kodaikanal

afternoon too we had loads of
fun, and started back for Madurai

mid afternoon. It was a
memorable trip as we enjoyed
every bit of our 24 hour getaway
from the daily grind. Our thanks
are due management for the
excellent arrangement throughout
the trip.
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